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Ice Breakers Berry Sour PDQ Display. The objectives for
this display were to promote Hershey's new sour gum fla-
vor, differentiate it in a highly competitive category and to
use more environmentally sustainable packaging, The
angled front, back and sides helped eliminate unneces-
sary packaging in support of Wal-Mart's Environmental
Sustainability program. The bright six-color graphics
make this umt stand out on shelves and help make the
products "pop” out of the display. The lee Breakers Berry
Sour PDQ was created by Menasha Packaging Co., 601 E.
Erie Avenue, Philadelphia, PA 19134, SILVER AWARD

Luna Tea and Tea Cakes Floor Display. The Republic of
Tea wanted a floor display for a new line of bottled teas
and packaged tea cakes, to be co-branded with the "Luna”
brand. and was to be sold in spas and health/natural food
lecations. The client was interested in using "sustainable”
materials and liked the dramatic impact of bamboo as a
decorative element. The display is constructed of powder-
coated steel with natural Bamboo trim on the three 3 vis-
ible sides. The header section like the rest of the display
carries through the Asian theme. The Luna Tea and Tea
(lakes Floor Display was created by Cornerstone Display
Group, 13834 Del Sur St., San Fernando, CA 91340.
BRONZE AWARD.
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Gillette Embrace Two Sided Rolling Cart, This display
convevs effectively Gillette's Venus Embrace women's
razor brand during the eritical launch period. This unit
can be relocated to various areas of the store and is acces-
sible by consumers from two sides, The use of injection
maolded high impact styrene, six-color printed litho panels
and powder coated metal peg hooks help the display to
securely organize the heavy product in a semi-permanent
unit, Created by New Dimensions Research Corp., 260
Spagnoli Road, Melville, NY 11747. BRONZE AWARD
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Sephora Category End Caps. This display was developed
as an updatable merchandising syvstem using modular
components. Three variations of category end caps were
created for Bronzers, Concealers, and Lip Product. An ele-
gant Toating’ look was created with structural injection
molded acrylic modules, Injection molding allowed the
tester areas of each module to be cantilevered over the
aisle without fear of in-store breakage. Unique color com-
binations were selected to distinguish the three cate-
gories. Created by Arrvay Marketing, 45 Progress Ave.,
Toronto, Ontario, Canada M1P 2Y6. SILVER AWARD.
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SCd Glade Kroger Holiday Pre-Built Display. This display
was designed to be easy to execute at retail, eliminating
the need for m-store assembly and loading, offering a
faster start on sales. The unmigque design allowed over 400
pounds of prepacked product to ship through the normal
supply chain as a pallet and easily transform into a
maohile display at retail with a pallet jack in less than one
minute, Created by Great Northern Corporation Con-
sumer Packaging and Display, 1800 South Street, Racine,
W1 53404. BRONZE AWARD.
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Harley-Davidson In-Store Branded Media Program. An
In-Store Media Program has now been deployed at over
300 Harley-Davidson dealerships. A mix of music videos,
rider profiles, marketing promotions, and educational
content, the network currently has over 80 hours of con-
tent with 4 new hours added every month all distributed
totally digitally. A PC-based media player connected to
the Internet is provided to each dealership. A satisfaction
survey was conducted with dealers. 86% found the system
easy to install, 96% said they love the content. and 86%
have had positive customer reactions. The Harley-David-
som In-Store Branded Media Program was created by
MNanonation, 301 South 13th Street, Lincoln, NE G8508.
BRONZE AWARD.,

April/May 2008

Listerine Whitening Pallet. This display was created
exclusively for Wal-Mart and included a BOGO(buy one,
get one free) offer promoting the new whitening products
by offering the comsumer free samples of the Listerine
Whitening Mouthwash and Guick Dissolving Strips with
the purchase of a L5L bottle of Listerine Mouthwash pre-
mium. Created by Henschel Steinau, Inc, 300 Grand
Avenue, Englewood, NJ 07631 BRONZE AWARD
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Turbo Tax 36" x 36" Pallet Display. This display was
designed to make the Turbo Tax software easv-to-find and
shop. The display was designed to have a premium look
and feel to break through the cluiter in a retail environ-
ment. The use of lithography and Qexography printing
supports Turbo Taxes Brand Identity through the consis-
tent use of colors of the logo and packaging. The open
shelf concept allowed for various product assortment, The
Turbo Tax Pallet Display was created by Innomark Com-
munications, LLC, 42 0 Distribution Circle, Fairfield,
Ohio 45014, SILVER AWARD
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