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.Cﬂppertnne Continuous Spray Suncare
End of Table Display

This display was designed to fit back-to-back
with Walgreens mid-aizsle speed tables to mer-
chandise this product out-of-category, in high
traffic locations. The motion display unit was
designed to create attention while conveying
the rich history of the Coppertone brand and
the innovation of the continuous spray packag-
ing. The Coppertone Continuous Spray Sun-
care End of Table Display won a Gold Award in
the Hair and Skin Care Category and was cre-
ated by New Dimensions Research Corp., 260
Spagnoli Road, Melville, NY 11747.

Crown Royal New Lite Tech LED Sign

The Crown Roval Sign was developed for Inte-
grated Merchandising Systems, a leading mer-
chandising service agency. The objective was to
create a sign that was an alternative to neon
but still had great visual impact and would
clearly communicate that Crown Royal was
available. The sign with the crown on pillow
gives the appearance of a more distinguished
piece of POS instead of evervday neon. Alluma
Tech's line of Lite Tech LED products provide
excellent lighting features at dramatically
lower field of placement costs. The Crown
Royal Lite Tech LED Sign won a Gold OMA in
the Beverages-Liquor Category and was creat-
ed by Alluma Tech, 1965 Avenida Plaza Heal,
Oceanside, CA 92056.
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L'Oreal Bare Naturale Display
For Mass Outlets

This display was developed to launch the L'O-
real Bare Naturale in mass outlets, The unit
had to fit into existing L'Oreal coemetics walls
and was required to communicate the L'Oreal
brand values and be easilv updateable. This
display communicates the upscale brand
imagery and includes a unique interactive
shade chart while working within the cosmetics
wall. The clean. simple cube design aligns with
the L'Oreal line and directs focus to the prod-
uct. The interactive shade chart enables con-
sumers to find the precise match of their skin
tone, The L'Oreal Bare Naturale Display won a
(Gold OMA in the Cosmetics Category and was
created hy POP Displays, 555 Tuckahoe Rd.,
Yonkers, NY 10710,
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Hasbro Netdet Introductory Display

Hasbro wanted the introductory display for its
Net.Jet to explain the product and engage shop-
pers with NetJet content. This display allows
shoppers to try the NetJet controller, The dis-
play’s housing is vacuum-formed silver extrud-
ed HIPS with a 6/eolor label applied. The Net-
Jet Logo is injection molded and silver pad
printed. This Hasbro NetJet Display won a
Gold OMA in the Tovs and Accessories Catego-
ry and was created by United Displaycraft, 333
E. Touhy, Des Plaines, 1L 60018,
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