Wood Displays 2025

Testrite Visual now offers SEG (Silicone Edge Graphics)
frames with a simulated wood prain finish—combining
the strength and hghtweight benefits of aluminum with
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vative frames achieve a high-end, natural wood look
without the weight, cost, or maintenance typically asso-
eiated with traditional wood. For more information, con-
tact Testrite Visual, 216 South Newman Strest, Hacken-
gack, NJ 07601; www.testrite.com.
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Allure Evewear 1z using this Sport Tower high-capacity
multi-brand 4-sided spinning sunglass display to pro-
mote 1ts sunglasses at Walmart Optical Centers. The
display features a MDP base and header with radius
corners and walnut laminate finish It offers base stor-
apge with inside shelving, locking casters, vertical glass
mirrors, and sheet metal panels wath imjection molded
nosepieces to hold up to 112 sunglasses, It features
interchangeable magnetic/aceylic lifestvle graphics.
This digplay was created by Agility Retail Group , 60
Maple Street, Mansfield, MA 02048, www.agilityre-
tail.com.
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Woodford Reserve is using this wood, permanent display to
create a prestigious in-store environment for its Woodford
Reserve Barrel Finish bourbon. The rich wood finish high-
lights the rich guality of the product. This display was creat-
ed by Dunning Diaplays, 5 Dunning Lane, North Walpole,
NH 03609; www. dunningdizplayz.com.

LALG

This Lalo Tequila wood display features a diamond-
shaped cutout in the center, designed to frame and high-
light a single bottle, The mirrored interior of the cutout
catches and reflects light, giving the bottle a glowing,
illuminated effect. The clean lines and premium finish
elevate the display to match the sophistication of the
brand., These displays are featured in upscale liguor
gtoreg and premium retail environments where Lalo
Tequila is sold. This display was created by The MRL
Group, 511 S8E 5th Ave., Fort Lauderdale, FL 33301;
www.mrlpromotions.com.

Creative

Starbucks wanted to bring the characteristics of its
cafes right into the grocery aizle and present their cof-
fees in a ready-to-drink torm to shoppers. This in-aisle
destination brought the look and feel of a Starbucks
cafe into the store through atypical materials for the
aizle and quality craftemanship. This display was cre-
ated by Umiversal, 726 E. Highway 121 Business,
Lewisville TX 75067: www_ udfe.com.

Heritage Sign & Display designed and manufactured
this Cazadores A-frame Chalkboard, along with a cor-
regponding display rack. Both the rack and a-frame
are congtructed of wood andfor MDF and decorated
with 4CF high resolution digital printing. For more
information, contact Heritage Sign & Display, 344
Industrial Road, Nesquehoning, PA 18240; www.pop-
s1gnsa.com,

dunelduly 2025

Safeway 18 utihizing this bakery fixture constructed
rl:'ﬂITI ‘I.!I.JJ'HI!II! ]:]]Hl!]"i. |.H minaLe .Hr]-l.i ]:JH.I“. LAl (!HH1.L‘TH fur
easy mobility. The unit is designed to accommaodate a
variety of baked goods, from bread loaves to specialty
items. Integrated price channel strips provide space
for pricing or branded graphics, making it easy for
atore teams to update weekly specials or new product
offerings. Compact at 31" tall by 30" wide and 30"
deep, this multi-use display balances form and fune-
tion in a fast-paced retail environment. This display
was created by Umiversal Custom [hisplay, 9104 Elk-
mont Way, Elk ; www, unicusdis.com.

Hi!—ihﬁll Fixtures/Sharkskin Design created these 1:113-'-
ered painted boxes with HDPE tops. These are for
UGG in New York in the kid’s section. The shape spells
out the UGG logo. The wood corner display is con-
structed with rustic oak. A metal case with an up lit
panel lights up the product. For more information, con-
tact Sharkskin Design, 6904 Southdale Road, Edina,
MN 55435; www.SharkSkinDesign.com.
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